International Trade Administration Spending to and within the U.S. (2010)

Ma_nufacturing and Serv_ices Total $134.4 billion
Office of Travel and Tourism
Industries 2010 Total Travel Exports by Country
FAST FACTS: 1 Canada $20.8 billion | 6 Germany $5.8 billion
UNITED STATES TRAVEL AND 2 Japan  $14.6 billion | 7 China $5.0 billion
TOURISM INDUSTRY 3 U.K. $11.6 billion | 8 France $4.1 billion
—2010— 4 Mexico  $8.7 billion | 9 India $4.0 billion
5 Brazil $5.9 billion 110 Australia $4.0 billion
Industry
= 2.7% of GDP U.S. Spending and Visitors (1998-2010)
= 7.5 million jobs
- 5.33 million direct; 2.23 million indirect $Billions of Spending Millions of Visitors
- 1.2 million total jobs supported by international 1
travelers - 60
= $1.1 trillion in travel & tourism total sales | 55
- $746 billion direct; $357 billion indirect [ 5o
Trade L 45
= $134.4 billion international spending 0
= $31.7 billion surplus Spending (hs) ==@=\/isitors (rhs) |
= Trade surplus every year since 1989 Bo+—+—————— 7 +35

= Top surplus countries—Canada, Japan, Brazil 98 '® 100 ‘01 102 03 ‘04 ‘05 ‘6 07 "08 09 "10

= Travel and tourism receipts: 24% of services exports

Market Share Visitors to the U.S. (2010)
= Dominant 11.2% share of world traveler spending—well

head of Spai dF Total 59.8 million

anead of spain and France nd 1 Canada 20.0 million | 6 France 1.3 million
= 6.4% share of world travelers—2" only to France 2 Mexico 13.5 million | 7 Brazil 1.2 million
= Advanced economies losing market share of global arrivals 3 UK. 3.9 million | 8 S.Korea 1.1 million

to emerging economies, especially China, Hong Kong, 4 Japan 3.4 million | 9 Australia 0.9 million

Malaysia, and Thailand. 5 Germany 1.7 million 110 Italy 0.8 million
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Source: United Nations World Tourism Organization (Jan. 2012)



