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U.S. Arrivals from Canada (inbound 1+ nights) 
Most Recent Month: +9.4% (Sep) 
2012 YTD: +5.8% (Sep) 
12-Month Rolling Avg. + 5.2% (Sep) 
September’s big gain makes four in a row and coincides 
with an exchange rate rise.  The 12-month moving average 
of +5.2% is trending steady after starting the year at +7.0% 
(Chart 1).  The +5.8% YTD growth currently exceeds 
slightly the OTTI Spring Forecast of +5% for 2012.  For 
perspective, YTD outbound to all other countries is +5.1% 
following a +4.8% increase in September. 

U.S. Departures to Canada (outbound 1+ nights) 
Most Recent Month: -2.0% (Sep) 
2012 YTD: +2.7% (Sep) 
12-Month Rolling Avg. -1.8% (Sep) 
September’s and July’s declines sandwich a huge 11% 
increase in June.  These months’ performances followed 
seven months of increases, a first in a decade.  The largest 
travel mode—2+ nights auto—is up 2.2% YTD, as is the 
second-largest, air mode.  For perspective, inbound to 
Canada from other countries is up 0.7% YTD, but trending 
downward due to a 6-month string of monthly declines.   

Economic Factors 
Real GDP change has been positive but at low levels 
throughout 2012.  Exports account for 45% of GDP and 
thus changes in GDP are sensitive to changes in the 
exchange rate, which has been up and down near par value 
throughout the year (Chart 2).  The employment situation 
continues to improve, generally, but varies across 
industries and geography (Chart 3). 

Latest News 
The Personal Customs Exemptions for Canadian residents 
increased June 1, 2012, raising the levels at which 
residents must pay duties on goods brought home. 
Promoting the USA:  Canada joined the U.K. and Japan as 
one of three countries included in Brand USA’s $12.3 
million initial marketing launch in May 2012.  U.S. states’ 
international marketing efforts are no longer available at a 
country level, and there’s mixed results based on the latest 
survey of state offices.  Combined international marketing 
spending in FY2011 was down 2.3%, but is up 6.3% for 
the FY2012 provisional budget at $48 million.  
International budget declines were expected in many 
states, thus the mean average was up 6.3%, but the median 
average change was a decline of 5%.  Of the one-half of 
city CVBs that invest in marketing internationally, one-
third of their total budget is targeted for international 
marketing.  Canada is the #1 targeted visitor origin country 
(80%, based on any level of marketing) followed by U.K. 
(72%), Germany (72%), Mexico (34%), and France (34%). 

 

Chart 1: Trend in Traveler Volume to the USA: 
12-Month Moving Average 
(1+ nights--any travel mode) 
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Chart 2: Trend in Currency Exchange Rate 
(Canadian traveler perspective) 
(monthly average of $U.S. per 1 Canadian dollar) 
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Chart 3: Canada Unemployment Rate 
(as a % of the labor force) 
 

 
Sources:  Statistics Canada.  International Travel Survey monthly files. 
TradingEconomics.com. Brand USA. Fiscal 2011 Annual Report.  U.S. 
Travel Association.  Survey of State Travel Offices FY 2011-12. 
Destination Marketing Association International. 2012 DMO Marketing 
Activities Study.  


