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Why is International

Travel Important?

» Single largest services
sector export, accounting
for 31% of all U.S. services
exports.

* Represents 9% of all
goods and services exports
for the United States.

» Generates a travel trade
surplus of more than $74
billion.

e Travel and tourism ex-
ports support 1.1 million
U.S. jobs.

 Supports one new job for
every 67 international visi-
tors to the United States.

» Total employee compen-
sation in this sector surpass-
ing $220 billion annually.

INTERNATIONAL

TRADE

ADMINISTRATION

International Visitation to the United

States: A Statistical Summary (2014)

International Visitors to the United
States Set New Record in 2014

he United States welcomed near-
le 75 million international visitors

in 2014, five million more than the
year before - a seven percent increase over
2013. The result is a fifth consecutive re-
cord for total arrivals to the
United States. Overall, 2014
was a very good year for trav-
el and tourism to the United
States as every major region
recorded year over year in-
creases and set visitation re-
cords. The majority of the
major markets also recorded
year over year increases, with
the exception of Canada, Ja-
pan, Argentina and Venezuela.

Top Inbound International Markets

In 2014 the top inbound markets continued
to be Canada and Mexico. Overnight vol-
ume from Canada was 23.0 million trav-
elers in 2014, a two percent decline from
the 2013 record. At the same time, Mexi-
co greatly improved its position with 17.3
million visits, an increase of 19 percent. In
2014 Mexico easily surpassed its previous
record set in 2007.

The United Kingdom (+4%), Japan (-4%),
and Brazil (+10%) rounded out the top five
inbound markets. Non-resident visits from
the United Kingdom accounted for more
than a five percent share of 2014 visitor vol-
ume. Japan followed with a more lacklus-
ter performance, decreasing four percent,
well below its 1997 record of 5.4 million

visitors. In 2014 Brazil extended its growth

streak to 11 years, registering another dou-

ble-digit increase to set its fifth consecutive

year for a visitation record. Brazil has now

registered double-digit growth in 10 of the
past 11 years.

In 2014 16 of the top 20 in-
bound visitor markets posted
increases in visits, eight ac-
counted for double-digit in-
creases and 12 set record vis-
its to the United States. The
top 20 markets accounted for
88 percent of all international
visits to the United States, and
as a group were up six percent compared to
2013. Canada (-2%), Japan (-4%), Argen-
tina (0%) and Venezuela

(-22%) were the only four markets out of
the top 20 which experienced declines for
the year.

Overseas Arrivals

Annual overseas arrivals (excluding Can-
ada and Mexico) totaled 34.4 million in
2014. Overseas travel grew seven percent
for the year, creating a new record level of
visits for the United States. Travel from
these markets accounted for 46 percent of
total arrivals to the United States, with 34
of the top 48 overseas markets setting new
visitation records.

continued...
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...continued

Among the top 25 inbound overseas countries
with the largest increases in visits in 2014 were:
Ecuador (+32%), the People’s Republic of
China (excluding Hong Kong) (+21%), Colom-
bia (+18%), Sweden (+14%), Spain (+13%),
Denmark (+13%), India (+12%), Italy (+11%)
and Brazil (+10%). All of these countries set
new records for visits to the United States,
except Spain.

All nine overseas regional markets posted
record level visits: Western Europe (+6%), Asia
(+6%), South America (+7%), Oceania (+9%),
Caribbean (+16%), the Middle East (+16%),
Eastern Europe (+10%), Central America
(+12%) and Africa (+17%). Non-resident visits
from the United Kingdom, Germany, France,
Italy and Spain spurred Western Europe to
surpass its previous record set in 2008. Visits
from the People’s Republic of China (excluding
Hong Kong), South Korea and India contributed
to Asia’s six percent increase. South America
set a new record, partially based on Brazil’s and
Colombia’s double-digit growth, and the Carib-
bean surpassed its previous volume record set in
2000, mainly due to visits from the Dominican
Republic, the Bahamas and Jamaica.

Market Share of Total U.S. Arrivals

While the market share of total U.S. arrivals
from overseas countries grew to 46.0 percent in
2014, arrivals from North America dropped to
54.0 percent, mainly due to Canada’s decrease

from 33.4 percent in 2013 to 30.8 percent in
2014. Of the top 15 markets, Mexico, Brazil,
China, India and Colombia recorded noticeable
increases in their share of total U.S. arrivals.
For instance, Mexico increased from 20.8
percent in 2013 to 23.2 percent in 2014. At the
same time, China increased from 2.6 percent to
2.9 percent.

Port of Entry

In 2014 the different rates of change for arrivals
at the top ports of entry for inbound travel had

a significant impact on the destinations that
received them. Double-digit growth was regis-
tered for Los Angeles (16%), Houston (17%),
Boston (13%) and Fort Lauderdale (40%) which
placed in the top 15 U.S. gateways for the first
time as it benefitted from new air service from
Central and South America.

Pleasure Travel vs. Business Travel

In 2014 of the top 20 overseas countries with
visits to the United States, more than 90 per-
cent of the visits recorded from Brazil (91%),
Colombia (90%), Argentina (92%), Venezuela
(90%) and Ecuador (93%) represented pleasure
travel to the United States. On the contrary,

19 percent or more of the visits recorded from
Germany (19.5%), India (21.7%), the Nether-
lands (21.1%) and Taiwan (18.75) represented
business travel to the United States. For all
overseas non-resident visits to the United
States, 82.6 percent represented pleasure travel

and 13.7 percent represented business travel.

International Trade Administration « Industry & Analysis « National Travel and Tourism Office

3




G10Z dunf :pasea[ay

"00IX9IN pue epeue)) 1o} eyep Areurwrjoid sopnjouy (d
xipuaddy 995 s1eak snoraaid 03 410z Sutredwod 3093e 110z ur ooe[d ur ind saSubyo [eUOHIUYAP F6-] ‘SOLIIUNOD | SBISIOAQ,, 10, (T 3]
10T Ul SHSIA JO [9AJ] PIOO9Y (] -
Y
"OWSLIN] 9P BLIBIOIOIS/OIIXIJA] 9P 0oUBY PUB BPRUER)) SONSIIE)S ‘90UJ() WSLINOJ PUB [9ABI] [RUONEN ‘Y.L ] ‘@oIowio)) jo juouniedd(] 'S’ :$90I1N0S cOl
(2} (v) 102 £102 [ 1114 Tz ooz 6002 8002 1002 9002 m
: : WSt =
e
©
c
()
- - we E
= WO'TS m
wjd 0
v -
i :
c
[ - INES o
= 5
- =z
L A
i — L T
wd WS m/
(=) ©
i c
<<
=
.m - W9 oM,4
S 7
= E
o
— - NS9 3
a (=
c =
= E
wd +—
S N :
e
< 5
t A
= w
- WEL ©
L
T
©
c
)
o174 =
o
(s1031SIA Jo SUOI||IN) -
e
i

av10¢-900¢ -S3181S paiun Y3 0} UONIEYSIA [eUOljeUIBU]




ST SUNE:PSES]O
‘09IXQJA pue epeue)) 10j eyep Areurwjaxd sapnjouy = d
*PAIIND00 SASURYD [RUONIUYRP H6- 10T Ul PUY “(OIIXIA) OWSLINT P BLIBIOIOIS/OIIXIA Op 0oUBg PUL BPRUR)) SONSIIEIS AQ SUOISIAQI [BNUUE 0) NP PISIAI S[EI0], = I
‘1102 0 010Z PUe 010Z 0} 600 Surredwos 310953 ()1 0g A[ng ur 2oe[d ur ind a10M jer)) saSueyd [eIndNns AJLINdAS puewoy Jo juaunteddq 'S'n (+)
"09IXJA PUB BPRUR)) SIPN[IX  SBISIAAQ),, (€)
xipuaddy 098 ‘s1edk snoiaaid 03 410z Suuredwos 30953e 1z ul 2oe[d ur nd saueyd [eUONIUYIP H6-] ‘SALNUNOD  SBISIAAQ,, 10 (7)
“710T UL SHSIA JO [0A9] P1003Y (1)
*(09TXQA) OWISLINT, AP BLILJAIIAS/OJTXIJA] P 0dUBY PuE BPBUR) SONISTIE)S S [[oM S 9d[J() WISLINOT, PU. [dARI], [EUONEN ‘YL ] ‘@01omuro)) jo juouniedo 'S’ :20Iog

(41114

110¢

SO1e)S PAIIU() O} WOIJ/0} SIS[OARI], [EUOBUINU]

0107

6007

8007

a10¢C - 900¢

1L00T

19007

(punoginQ) sjuOPISAY 'S’ Pue (punoquy) SIONSIA [BUOHBUINIU]

(punoquy)
SI0JISIA [eUOnRUIU

3

5

3

%CT %€ %l- %0 %€ %I~ %S %l- A% a8uey) % m

A 01t°ST | 1S8°0T | 80€°0T | 06S°0T | T89°0T | TO1°0T | 09€°0T | 9v+'61 | 659°61 0IIXIN] e

..m %0 %€~ %€ % %1 %9- %YoL %E- e aBueyD) % w

w. SISTTT | SLY'TT | L88°TT | L6STT | TL8TT | 60LTT | $#0STI | SLE'CT | 958°¢T epeue) m

- %9 %C %S | %S | %9 | % | %l- | %b %S 2wy o4 s

S 08L°0€ | STO°6T | C0S'8T | €20°'LT | L0S'8T | 00€°0€ | 68L°0€ | 8TTIE | 8¥I°0€ (1) SEISIOAQ m

...m %01 %] %€ %€- %" %C- %I~ %] %0 auey) % m

= VOL'LY | YYET9 | L6909 | O1T6S | 090°T9 | TLI°T9 | €S9°€9 | 6V0°V9 | €99°€9 (S000) punoginQ [e10L e
m (punoqinQ) MS

= SHUIPISAY 'S°'N >

= %61 %z % %I %1 %e- | %s- %6 %S auey) v, m

.W VEELT | LVSHT | 661%1 | T09°C€T | TLY'ET | €LEST | 9SL'ET | €8% %1 | LIEEI (1) 091X =

E= %z %€ %9 %9 %Tl | %S- %9 %Il %8 aBuey) 9 s

....m €00°€T | LOV'ET | L69°TT | LEECTT | 9LT0T | €L6°LT | 01681 | O9L'LT | T66°ST epeue) m

s %L %3 %L %9 %I1 %9- %9 %01 %0 a3uey) % .m

m 61V Ve | TH0°TE | T9L°6T | €88°LT | €9€°9T | 9SL'€T | THE°ST | T68°€T | 899°1¢C ©@(SEISIRAQ m

%ol %S %9 %S %6 %S- %€ %01 %< asuey) % K

LSL'YL | S66°69 | LS9°99 | 1T8T9 | 010°09 | €01°SS | L00°8S | SETI°9S | LL6°0S | @ (S000) punoquy [eror m

S




G10T dunf :pased[ay
"710T UT S)SIA JO [9A] P1023Y ()
Q01J WISLINOJ, PUB [9ARI], [eUONEN V1] “@dJowwo)) Jo judunreddq "§ ) :001n0g

(1) veaqqued (1) e1UEROQ (1) eoLIBWY °S (1) sy (1) edoun3 *m

0007

0009

0008

000°0T

v
(<))
[
(4~
it
(Vo)
=)
(<}
5~
=
-
(<))
L=
et
(=]
[t
=
.m
b
(4]
E=
A
—
©
=
.w
et
(5]
-
f-
(<))
[Pt
=

000°ZT

-~ 000%T

(&)
19
=
g
o
E
wv
=
>
]
—
©
c
(45
o
>
©
—
—
©
c
(e}
=
(3~
=
.
(%]
(%]
=2
(4]
(=
<
B\
>
=
+—
(%]
=]
o
e
.
(=
(e}
=
©
=
+—
(%]
(=
E
o
<<
()
o
©
=
-
©
(=
]
=
(4°]
(=
—
(O]
+—
(=

(s4ousiIA Jo spuesnoy])
#T0¢ ul $31e1S PajIun 3y} 0] UOILISIA 10§ SUOISaY SeastanQ anl{ dog




GT0T dunf :paseaay
v10¢ UL SYISIA JO [9A9] PIOOSY €
"0JIXQN PUB EPRUE)) SIPN[IXS  SEISIOAQ,, (4
‘eyep s Jeok snoraaid oy 03 ejep A[1eak oy Jurredwos Aq paje[nofed sem ogueyo 3udd1d oy, 1

90UJ(O WISLINOJ, PUB [0ABI], [BUONEN ‘Y] ‘@o1owo)) Jo jusuniedd( "S ) :90I1n0S

() eors2WIY () adoing (#) (€) sesssang
() ueaqque) () eweaop yinog (v) m1sy waiseMm |ezoL

r10¢™ €10¢m C10Cm

v
(<))
[
(4~
it
(Vo)
=)
(<}
5~
=
-
(<))
L=
et
(=]
[t
=
.m
b
(4]
E=
A
—
©
=
.w
et
(5]
-
f-
(<))
[Pt
=

(&)
19
=
g
o
E
wv
=
>
]
—
©
c
(45
o
>
©
—
—
©
c
(e}
=
(3~
=
.
(%]
(%]
=2
(4]
(=
<
I~
>
=
+—
(%]
=]
o
e
.
(=
(e}
=
©
=
+—
(%]
(=
E
o
<<
()
o
©
=
-
©
(=
]
=
(4°]
(=
—
(O]
+—
(=

(z)(y)uosHedwo) Jesy ¢
1S3)e)S Pajiuf) 3y} 0} uonjeysip 104 suoifay seasianQ a4 dop




International Visitation to the United States

International Visitors to the U.S. by Region of Residency
20137 vs 2014

% Change
(2014/2013)

Region/Country of Residence

Total Arrivals ' ® 69,994,872 74,756,566 7%
North America® ® 37,954,230 40,337,550 6%
Canada 23,406,993 23,003,055 -2%

Canada Air @ 8,057,093 8,236,051 2%
Mexico @ 14,547,237 17,334,495 19%
Mexico Air @® 2,218,268 2,357,676 6%
Overseas @©®©® 32,040,642 34,419,016 7%
Western Europe @ 12,034,841 12,784,471 6%
Asia @ 9,084,649 9,641,032 6%
South America ? 5,141,987 5,480,579 7%
Oceania @ 1,432,572 1,555,382 9%
Caribbean @ 1,155,618 1,338,644 16%
Middle East @ 1,058,122 1,225,120 16%
Eastern Europe @ 859,565 947.477 10%
Central America® 833,867 932,866 12%
Africa® 439,421 513,445 17%

Sources: U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada and Banco de
Mexico/Secretaria de Turismo (Mexico).

(1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.

(2) Record level of visits in 2014.

(3) “North America” includes Canada and Mexico only.

(4) “Mexico Air” data based on U.S. Department of Homeland Security 1-94 arrival records.

(5) “Overseas” excludes Canada and Mexico.

(6) For “Overseas” countries, 1-94 definitional changes put in place in 2014 affect comparing 2014 to previous years.
See Appendix.

r = Totals revised due to I-94 definitional changes and annual revisions by Statistics Canada and Banco de Mexico/
Secretaria de Turismo (Mexico).
p = Includes preliminary data for Canada and Mexico.

Released: June 2015
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International Visitation to the United States

Top 50 Markets for International Visitors to the United States

20137 vs 2014¢
R Regio 0 of Reside | (14 4/2(
Total Arrivals (V@ 69,994,872 74,756,566 7%
North America @ ® 37,954,230 40,337,550 6%
1 Canada 23,406,993 23,003,055 2%
Canada Air @ 8,057,093 8,236,051 2%
2 Mexico @ 14,547,237 17,334,495 19%
Mexico Air@® 2,218,268 2,357,676 6%
Overseas @ ©® © 32,040,642 34,419,016 7%
3 United Kingdom 3,835,268 3,972,655 4%
4 Japan 3,730,287 3,579,363 -4%
5 Brazil @ 2,060,291 2,263,865 10%
6 China (excl HK) @ 1,806,553 2,188,387 21%
7 Germany 1,916,471 1,968,536 3%
8 France @ 1,504,562 1,624,604 8%
9 South Korea 1,359,924 1,449,538 7%
10 Australia @ 1,205,060 1,276,124 6%
11 India @ 859,156 961,790 12%
12 Italy @ 838,883 934,066 11%
13 Colombia @ 748,116 881,219 18%
14 Spain 619,860 700,084 13%
15 Argentina 686,098 684,727 0%
16 Venezuela 788,069 615,975 -22%
17 Netherlands @ 589,296 615,856 5%
18 Sweden @ 476,571 543,336 14%
19 Switzerland ® 473,064 486,506 3%
20 Taiwan 384,581 413,048 7%
21 Ireland 367,110 395,037 8%
22 Israel @ 331,359 355,466 7%
23 Russia @ 335,279 343,310 2%
24 Ecuador @ 254,737 335,275 32%
25 Norway @ 284,311 310,204 9%
...Continued
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International Visitation to the United States

Top 50 Markets for International Visitors to the United States
20137 vs 2014

R4 Region/Cc of Residence ' 14 014/201;
26 Denmark @ 269,496 305,331 13%
27 Belgium @ 265,875 280,121 5%
28 Saudi Arabia @ 221,230 275,770 25%
29 Dominican Republic @ 238,134 271,724 14%
30 New Zealand @ 209,136 260,601 25%
31 Chile® 212,199 248,512 17%
32 Peru @ 217,967 246,438 13%
33 Guatemala @ 202,179 222,213 10%
34 Philippines @ 200,521 219,632 10%
35 Bahamas 206,206 218,864 6%
36 Jamaica 168,283 205,311 22%
37 Costa Rica® 182,063 202,830 11%
38 Austria @ 186,010 195,103 5%
39 Turkey @ 160,417 172,369 7%
40 Nigeria @ 141,618 171,671 21%
41 Poland @ 130,420 158,259 21%
42 Panama @ 141,578 155,280 10%
43 Honduras® 138,719 152,967 10%
44 Trinidad and Tobago @ 134,567 150,385 12%
45 Singapore 152,823 150,224 -2%
46 Finland ® 127,978 138,603 8%
47 El Salvador 104,735 126,302 21%
48 Hong Kong 122,134 122,226 0%
49 South Africa 105,009 113,575 8%
50 Haiti @ 89,101 111,196 25%

Sources: U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada
and Banco de Mexico/Secretaria de Turismo (Mexico).
(1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.
(2) Record level of visits in 2014.
(3) “North America” includes Canada and Mexico only.
(4) “Mexico Air” data based on U.S. Department of Homeland Security 1-94 arrival records.
(5) “Overseas” excludes Canada and Mexico.
(6) For “Overseas” countries, [-94 definitional changes put in place in 2014 affect comparing 2014 to previous years. See Appendix.
p = Includes preliminary data for Canada and Mexico.
r =Totals revised due to I-94 definitional changes and annual revisions by Statistics Canada and Banco de Mexico/Secretaria de Turismo (Mexico)

Released: June 2015
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International Visitation to the United States

Top 50 Markets for International Visitors to the United States
Share of Total Arrivals: 2013 vs. 2014

2013 Market 2014 Market 2014 Cumulative

Rank Region/Country of Residence 2014p Share Share Market Share
Total Arrivals W ® 74,756,566 100.0% 100.0% 100.0%
North America @© 40,337,550 54.2% 54.0%
1 Canada 23,003,055 33.4% 30.8% 30.8%
Canada Air @ 8,236,051 11.5% 11.0%
2 Mexico @ 17,334,495 20.8% 23.2% 54.0%
Mexico Air@® 2,357,676 3.2% 3.2%
Overseas @ ©®®© 34,419,016 45.8% 46.0%
3 United Kingdom 3,972,655 5.5% 5.3% 59.3%
4 Japan 3,579,363 5.3% 4.8% 64.1%
5 Brazil @ 2,263,865 2.9% 3.0% 67.1%
6 China (excl HK) @ 2,188,387 2.6% 2.9% 70.0%
7 Germany 1,968,536 2.7% 2.6% 72.6%
8 France ® 1,624,604 2.1% 2.2% 74.8%
9 South Korea @ 1,449,538 1.9% 1.9% 76.8%
10 Australia @ 1,276,124 1.7% 1.7% 78.5%
11 India @ 961,790 1.2% 1.3% 79.8%
12 Italy @ 934,066 1.2% 1.2% 81.0%
13 Colombia @ 881,219 1.1% 1.2% 82.2%
14 Spain 700,084 0.9% 0.9% 83.1%
15 Argentina 684,727 1.0% 0.9% 84.0%
16 Venezuela 615,975 1.1% 0.8% 84.9%
17 Netherlands @ 615,856 0.8% 0.8% 85.7%
18 Sweden @ 543,336 0.7% 0.7% 86.4%
19 Switzerland @ 486,506 0.7% 0.7% 87.1%
20 Taiwan 413,048 0.5% 0.6% 87.6%
21 Ireland 395,037 0.5% 0.5% 88.1%
22 Israel @ 355,466 0.5% 0.5% 88.6%
23 Russia @ 343,310 0.5% 0.5% 89.1%
24 Ecuador @ 335,275 0.4% 0.4% 89.5%
25 Norway @ 310,204 0.4% 0.4% 89.9%
...Continued
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International Visitation to the United States

Top 50 Markets for International Visitors to the United States
Share of Total Arrivals: 2013 vs. 2014

2013 Market 2014 Market 2014 Cumulative

Rank Region/Country of Residence

Share Share Market Share
26 Denmark @ 305,331 0.4% 0.4% 90.3%
27 Belgium @ 280,121 0.4% 0.4% 90.7%
28 Saudi Arabia @ 275,770 0.3% 0.4% 91.1%
29 Dominican Republic ? 271,724 0.3% 0.4% 91.5%
30 New Zealand @ 260,601 0.3% 0.3% 91.8%
31 Chile® 248,512 0.3% 0.3% 92.1%
32 Peru @ 246,438 0.3% 0.3% 92.5%
33 Guatemala @ 222,213 0.3% 0.3% 92.8%
34 Philippines @ 219,632 0.3% 0.3% 93.1%
35 Bahamas 218,864 0.3% 0.3% 93.4%
36 Jamaica 205,311 0.2% 0.3% 93.6%
37 Costa Rica® 202,830 0.3% 0.3% 93.9%
38 Austria @ 195,103 0.3% 0.3% 94.2%
39 Turkey @ 172,369 0.2% 0.2% 94.4%
40 Nigeria @ 171,671 0.2% 0.2% 94.6%
41 Poland @ 158,259 0.2% 0.2% 94.8%
42 Panama @ 155,280 0.2% 0.2% 95.0%
43 Hondura’ @ 152,967 0.2% 0.2% 95.2%
44 Trinidad and Tobago @ 150,385 0.2% 0.2% 95.4%
45 Singapore 150,224 0.2% 0.2% 95.6%
46 Finland ® 138,603 0.2% 0.2% 95.8%
47 El Salvador 126,302 0.1% 0.2% 96.0%
48 Hong Kong 122,226 0.2% 0.2% 96.2%
49 South Africa 113,575 0.2% 0.2% 96.3%
50 Haiti @ 111,196 0.1% 0.1% 96.5%

Sources: U.S. Department of Commerce, ITA, National Travel and Tourism Office: Statistics Canada and Banco de Mexico/
Secretaria de Turismo (Mexico).

(1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.

(2) Record level of visits in 2014.

(3) “North America” includes Canada and Mexico only.

(4) “Mexico Air” data based on U.S. Department of Homeland Security 1-94 arrival records.

(5) “Overseas” excludes Canada and Mexico.

(6) For “Overseas” countries, 1-94 definitional changes put in place in 2014 affect comparing 2014 to previous years. See Appendix.
r =Totals revised due to 1-94 definitional changes and annual revisions by Statistics Canada and Banco de Mexico/Secretaria de Turismo (Mexico)
p =Includes preliminary data for Canada and Mexico.

Released: June 2015
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International Visitation to the United States

Visitation to the United States: Pleasure Travel' vs. Business Travel
From Top Overseas Countries Sending Pleasure Travelers to the United States
January - December 2014

Percent Percent Percent Total Pleasure Business

Country Change Plea‘sure Change Total Change Overseas Travel Travel
Arrivals

of Residence Pleasure Rank Business Arrivals Total Arrivals Percent Percent
Travelers Travelers Arrivals Rank of Total of Total

United Kingdom 3 1 5 3,972,655 4 1 83.0% 16.5%
Japan -5 2 6 3,579,363 -4 2 87.2% 11.7%
Brazil 11 3 2 2,263,865 10 3 91.4% 7.3%
Germany 3 4 3 1,968,536 3 5 79.5% 19.5%
China (EXCL HK) 28 5 0 2,188,387 21 4 69.1% 13.9%
France 8 6 7 1,624,604 8 6 84.5% 14.5%
Korea, South 7 7 2 1,449,538 7 7 80.6% 11.9%
Australia 6 8 3 1,276,124 6 8 88.7% 10.7%
Colombia 19 9 9 881,219 18 11 90.1% 8.1%
Italy 12 10 7 934,066 11 10 83.3% 15.4%
India 8 11 12 961,790 12 9 66.3% 21.7%
Argentina 0 12 -2 684,727 0 13 92.1% 7.3%
Spain 13 13 11 700,084 13 12 84.8% 13.3%
Venezuela -24 14 -7 615,975 -22 14 90.4% 6.3%
Netherlands 5 15 3 615,856 5 15 78.2% 21.1%
Sweden 16 16 6 543,336 14 16 84.1% 14.3%
Switzerland 3 17 2 486,506 3 17 82.9% 15.4%
Ireland 6 18 17 395,037 8 19 83.9% 15.6%
Ecuador 34 19 2 335,275 32 22 93.4% 5.0%
ROC (Taiwan) 7 20 9 413,048 7 18 73.3% 18.7%
@
;fﬁf&:giﬁswsi <7 5 [34419016| 7 82.6% 13.7%

Source: U.S. Department of Commerce, ITA, Industry and Analysis, National Travel and Tourism Office

(1) The monthly figures on all travelers from each country to the United States represent mainly business, pleasure and student trav-
elers. For some countries, there is a difference in the rate of change by the type of visa. The table above shows these differences for
the top 20 overseas tourist-generating countries, specifically the change in pleasure travel versus business travel.

(2) “Overseas” excludes Canada and Mexico.

Released: June 2015
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International Visitation to the United States

Top 15 Ports-of-Entry for Overseas' Visitors to the United States
2013 vs. 2014

2013 2014 % Change MZ;):;ﬁ Cumulative

Market
Overseas ARV Share Share

PORTS? Total Total

Overseas

-- GRAND TOTAL 32,040,642 | 34,419,016 7% 100.0% --

1 New York, NY 5,407,436 | 5,893,983 9% 17.1% 17.1%
2 Miami, FL 4,414,074 | 4,646,064 5% 13.5% 30.6%
3 Los Angeles, CA 3,084,892 | 3,589,791 16% 10.4% 41.1%
4 Honolulu, HI 2,121,790 | 2,150,287 1% 6.2% 47.3%
5 Newark, NJ 1,739,344 | 1,853,380 7% 5.4% 52.7%
6 San Francisco, CA 1,689,434 | 1,801,657 7% 5.2% 57.9%
7 Chicago, IL 1,450,960 | 1,495,946 3% 4.3% 62.3%
8 Orlando, FL 1,049,980 | 1,106,053 5% 3.2% 65.5%
9 Agana, GU 1,205,711 | 1,092,699 -9% 3.2% 68.7%
10 Atlanta, GA 1,022,148 | 1,006,134 -2% 2.9% 71.6%
11 Washington, DC 967,785 1,004,114 4% 2.9% 74.5%
12 Houston, TX 746,505 872,822 17% 2.5% 77.0%
13 Boston, MA 608,070 689,788 13% 2.0% 79.0%
14 FT. Lauderdale, FL 465,315 651,318 40% 1.9% 80.9%
15 Dallas, TX 563,055 603,632 7% 1.8% 82.7%

Source: U.S. Department of Commerce, ITA, National Travel and Tourism Office

(M
@

“Overseas” excludes Canada and Mexico.
This is one column from a report containing 35 tables of international arrivals data. Forty ports of entry are tracked each month by world

region and select countries.

Released: June 2015
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APPENDIX

The International Visitor Arrivals Program (I-94) is a core part of the U.S. travel and tourism statistical
system. The I-94 Program provides official U.S. monthly and annual overseas visitor arrivals to the United
States along with Mexico ‘Air’ visitor statistics. The National Travel and Tourism Office (NTTO) man-
ages this program in cooperation with the Department of Homeland Security (DHS), Customs and Border
Protection (CBP).

Beginning in 2014, definitional changes were made to the 1-94 Program to include one-night stay travelers.
[-94 Program data now reflect better conformity with UNWTO’s one-plus night definition of a traveler.
Prior to 2014, the Program’s definition of a traveler to the United States was a visitor that stayed two or
more nights because of incomplete data on transiting air passengers with non-U.S. destinations and limited
availability of departure date data on zero and one-night stays. With the inclusion of one-night stay travel-
ers in 2014, year over year percent changes, 2014 vs. 2013, could overstate the percent change volume for
any given overseas country. 2014 and 2013 U.S. arrivals data from overseas countries may not be compa-
rable. But keep in mind that [-94 overseas arrival volumes in 2013 (and prior years) were understated.

An accurate determination of how many nights were spent in the United States has not been possible until
the completion of the [-94 Automation project. To account for the number of nights, the ‘departure’ record
must be captured and matched to the arrival document. And in the past, the collection of the departure
record was dependent on the rigor of airline gate agents and the ability of each departing visitor to tender
their 1-94 departure document. Evidence has indicated that a significant number of departure records were
not turned in. But with the 1-94 Automation project complete at air and sea ports, it is possible to now be
more inclusive of one night stays (travelers from overseas countries) given that the arrival-departure record
match is now more complete and accurate. The 1-94 is also benefitting from a substantial increase in de-
parture data for visitors exiting the United States by land.

Statistics Canada and Banco de Mexico visitors’ data are not affected-only travelers from overseas coun-
tries. 2014 and 2013 U.S. arrivals data from both Canada and Mexico are comparable as one-night stay
travelers are included in both years.

International Trade Administration « Industry & Analysis « National Travel and Tourism Office
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Interested in obtaining data for your organization?

NTTO collects, analyzes and disseminates international travel and tourism statistics from
the U.S. Travel and Tourism Statistical System and produces visitation data tables, includ-
ing a business and pleasure arrivals rate of change analysis and detailed region, country
and port analyses.

To learn more, you are encouraged to visit:

http://travel.trade.gov/research/monthly/arrivals/index.html

For NTTO programs of interest visit:

http://travel.trade.gov/research/index.html

Summary of International Travel to the United States (I-94)

U.S. International Air Traveler Statistics (APIS, formerly 1-92)
Survey of International Air Travelers (SIAT)

Canadian Statistics

Forecast of International Arrivals to the United States

U.S. Travel and Tourism Exports, Imports and the Balance of Trade
U.S. Travel and Tourism Satellite Accounts

U.S. Department of Commerce
International Trade Administration
Industry & Analysis
National Travel and Tourism Office
1401 Constitution Ave, NW
Washington, D.C. 20230
Phone: (202) 482-0140
Fax: (202) 482-2887
ntto@trade.gov

http://travel.trade.gov
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