Data Table B
Canadian Visitors to the U.S. by Expenditures

One or More Nights - 2009

2009 VISITORS VISITOR SPENDING (1+ NIGHTS)
Average
Spending Daily Per
Census Region / State Total Percent Per Visitor Percent Person Percent
Canada 1+ Nights Change 1+ Nights Change 1+ Nights Change
(000s) ($US 000s) 09/08 ($US) 09/08 (3US) 09/08
TOTAL U.S. (NET) (1) 17,977|$ 11,005,028 -10.7%|$ 612 -6.0%|$ 77 -8.2%
TOTAL U.S. (SUM) (2) 24,914]$ 10,843,582 -10.8% .- .- --- .-
NEW ENGLAND 2,775)% 752,278 -12%|$ 271 -7%|$ 83 -5%
CONNECTICUT (3)
MAINE 836]% 238,009 -11%|$ 285 -6%]$ 85 -5%
MASSACHUSETTS 645]% 234,935 -7%|$ 364 -9%|$ 97 -7%)|
NEW HAMPSHIRE 391] $ 97,799 -14%] $ 250 1%]$ 87 1%
RHODE ISLAND (3)
VERMONT 741]1$ 139,567 -16%] $ 188 -14%) $ 66 -7%)|
MID ATLANTIC 3,9991% 1,045,853 -9%]$ 262 -5%]$ 92 -6%
NEW JERSEY (3)
NEW YORK 2,946]% 817,513 -10%|$ 278 -6%]$ 98 -6%
PENNSYLVANIA 7591% 130,662 -12%]$ 172 -9%]$ 70 -7%
SOUTH ATLANTIC 5,260)$ 3,395,407 -14%] $ 646 -9%|$ 59 -12%)
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 2,644]% 2,654,824 -15%|$ 1,004 -8%|$ 56 -13%
GEORGIA 4211 $ 97,110 -23%|$ 231 -15%]$ 78 -19%)
MARYLAND (3)
NORTH CAROLINA 4441% 107,903 2%|$ 243 4%]$ 65 -4%)
SOUTH CAROLINA 5291% 263,698 -4%|$ 498 -7%|$ 67 -9%
VIRGINIA 5531% 103,952 -16%] $ 188 -15%]$ 61 -11%)
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,594]% 645,067 -11%|$ 249 -5%]$ 87 -6%
ILLINOIS 3951% 168,351 -5%]$ 426 -9%|$ 129 -9%
INDIANA (3)
MICHIGAN 1,293|$ 264,739 -12%)$ 205 -3%|$ 79 -6%)
OHIO 5571% 117,312 -15%|$ 211 -7%|$ 81 -8%
WISCONSIN (3)
WEST NORTH CENTRAL 1,621|$ 438,650 -16%] $ 271 -4%]$ 96 -8%)
IOWA (3)
KANSAS (3)
MINNESOTA 544]1% 158,608 -14%|$ 291 -4%|$ 109 -8%
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 586]% 153,274 -17%)$ 262 2%|$ 124 1%
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 7491% 151,542 -10%|$ 202 -6%]$ 71 -12%
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 563 354,983 -11%)$ 631 -8%|$ 74 -8%)
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 363]$ 263,687 -20%] $ 726 -13%]$ 66 -13%)
MOUNTAIN 3,209% 1,895,440 -2%|$ 591 -8%|$ 99 -5%)
ARIZONA 5571$ 505,218 -10%| $ 906 -17%|$ 56 -14%
COLORADO (3)
IDAHO (3)
MONTANA 583]$ 154,408 -20%] $ 265 -11%)$ 90 -5%)
NEVADA 1,292|$ 980,134 13%|$ 759 -7%|$ 167 -5%
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 4,1451% 2,164,363 -12%)$ 522 -8%|$ 90 -8%)
CALIFORNIA 1,233|$ 999,249 -7%|$ 811 -5%]$ 93 7%
OREGON 3771 $ 94,814 -9%]$ 252 -1%]$ 71 -6%)
WASHINGTON 2,057)$ 422,448 -8%]$ 205 -5%]$ 72 -5%
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
2 Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible
double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
3) Based on industry recommendation, OTTI policy is to suppress state data for which sample size is fewer than 400.
Note: Totals for Canada may differ across tables due to differences in response rates for questions. Spending excludes passenger fare exports.

REVISED 2009 table. The previously-released data was reported in Canadian dollars. This corrected file is in U.S. dollars.




